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Plan

The comprehensive plan, also known as a general plan, master plan ardamqan, is a document
designed to guide the futuractions of a community. It presents a vision for the future, with tong
range goals and objectives for all activities that affect the local government. This includes guidan
how to make decisions on public and private land development proposals, teméitpre of public
funds, availability of tax policy (tax incentives), cooperative efforts and issues of pressing concern
as farmland preservation or the rehabilitation of older neighborhoods areas.
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INTRODUCTION

Thecomprehensivelan is a longange (15208 S| N adlF 4SYSyd 2F  O02YYdzy A
development (and redevelopment). By addressing the entire physical environment of the city and the
multitudes of functions, policies, and programs that comprise theyrtdaday workings, the plan seeks
to guide the what, when, were, why and how of future physical changes to the landscijieloél|
County and its municipalities

The purpose of a comprehensive plan is to provide a guide for local government officialthan
O2YYdzyAile tSFRSNA F2NJ YIFI{Ay3d SOSNERIFI® RSOAaAzya i
F2NJ AGA Fdzii dzZNB o ¢KS LIy aK2dzZ R aSNBS a G4KS 20
proposals, including rezoning applications and reddepment plans. For residents, business owners and
members of the development community, the plan provides insight into what types of land uses and
development are appropriate at various locations throughout the city. Finally, evaluating various local
government functions and services, the plan is a point of reference for government staff in preparing
capital improvements programs and associated budgets.

The last full Comprehensive Plan fditchell County and the Cities &aconton, Camilla, Pelham
andSale Cityvas completed and adopted R008 by the Southwest Georgia Regional Commission
(SWGRC)AIlthough not a lot has changed sinc€20an updated comprehensive plan is required by the
Georgia Department of Community Affairs (DCA). Nitiehell County JointComprehensive Plan will be
completed in2016-17, and will lay the groundwork faountywidefcitywide decision making through
the year 2030 using relevant current data and both quantitative and qualitative analyses.

The DCA oversees and provides guidance for local comprehensive planning in Georgia. The
RSLI NIYSyidiQa aAyAaYdzy {GFyRINR& YR t NPOSRdzNBa F2N
January 2013, outlines three required components of a comprehensiveqglat local governments:
community goals, needs and opportunities and a community work programMithbell Countyis a
¢CASNI M 220 ¢l E / NBRAG O2YYdzyAdé | yR GKSNBF2NB I 00
economic development elementlitchell County and its municipalitielsohavezoning ordinanceand
aretherefore required to do a land use element as walthough not required, a transportation
element will also be provided by the Southwest Georgia Regional Commission.
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PUBLC INVOLVEMENT

{2Dw/ Qa w2t S

TheSWGRQ& t f | Yy Ay 3 5SLI NI Gohgréhensive Glart update ftighell G KS H nwm
County,Baconton, Camilla, Pelhaamd SaleCity. Leading community input sessions and Steering
Committee meetings, the SWGRC team gethll feedback and guidance from the public, and used this
information to assemble the Comprehensive Plan and made recommendations that are reflective of the

O2YYdzy Al &g Qa

A ¥ 4 A 9~

authority to approve and direct the implementation of the Comprehensive Plan documents.

Stakeholder Involvement

2F SIO

A number ofstakeholders were identified and asked to participate in the process including: business
owners, farmers, elected officialsgconomic development professionals and planning commission
members. Representation of those invited stakeholders was decent with about half of those invited
participating but still providing a broad spectrum of stakeholders that provided valuable input.

Public Input and Steering Committee

The 20T update of theMitchell CountyComprehensive Plan relied heavily on public involvement.

The planning process began with initial public heaatgCounty Commission ar@ity Council meetirgy

in Octoberand Novemler 2015where the plan requirements were discussed and an overview of the
process as well as various ways the public could participate in the plan process. Aside from public
meetings, theSWGRC planningebsite (wwwswgrcplanningprg) was utilized to furter explainthe
plan process, requirements and provide an avenue for residents to be notified of meetings and send
guestions and concerns to the plannéllowing the initial public hearingssaries ofcommunity input
sessioswas held where the publicas invited to help identify the strengths, weaknesses, opportunities
and threats and from that develop a list of needs and opportunieditchell Countyand its

municipalities The next meeting that was held was to develop goals and policidditicivell County and

its municipalitiegegarding a variety of topics. The steering committee was formed from various
RSLI NIYSy(d KSIFIRaxX odzarAySaa 2¢6ySNE>X NBaARSyida I yR

rules for comprehensive planning. Theeating committee members are as follows:

T3> 3> D 3> D D > D D B D D

Annette Morman Mayor, City of Baconton
Timothy Wade Jr.

Roy HoltonCamilla Planning Commission
Gustine HaywardCamilla resident

Carl PittsCamilla Business owner

Charles KellyCamilla Zoning Administrator
JoeBostick Jr., Camilla Planning Commission
James Eubanks, Mayor, City of Pelham
Sammy Mathis, Mayor, Town of Sale City
Betty Bramlett, City Clerk, Town of Sale City
Danny Palmer, Camilla, Business owner
Bennett Adams, City Manager, City of Camilla
Clark Harll, County Administrator, Mitchell County
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Ben Hayward, Chairman, Mitchell County Board of Commissioners
Loys Johnson, Pelham Main Street Board of Directors

Kent Holtzclaw, Pelham Chamber of Commerce

Steven Burnette, City of Pelham, Community Developméetcivr
Floyd Fort, Pelham City Schools, Superintendent

T I > D >

The steering committee provided valuable feedback, guidance, and recommendations about the
comprehensive plan and served the integral role of guiding the plan as a document representative of the
overall goalsof Mitchell Countyand its municipalities

Review Process

I O0O2NRAY3A (2 GKS 5/1 Q& yS¢g NHz S& F2N O2YLINBKSy aA
community must transmit the plan to the Southwest Georgia Regional Commission (SWGRC) when all
components are complete. The transmittal must also include the comimdnQd OSNI A FAOF GA2Y
considered both the Regional Water Plan and the Rules for Environmental Planning Criteria. Once it
completes its review, the SWGRC will forward the plan to the DCA for review. Once the plan has been
found by the DCA to be compliance with the Minimum Standards and Procedures, each community
must adopt the approved plan.

5|Page



MITCHELLCOUNTY

COMMUNITY PROFILE

[ J
@ esri

Mitchell County.zip Prepared by SWGRC
Area: 498.56 square miles

Population Summary

2000 Total Population 13,145
2010 Total Population 13,180
2015 Total Population 13,133
2015 Group Quarters 1,740
2020 Total Population 12,972
2015-2020 Annual Rate -0.25%
Household Summary
2000 Households 4,276
2000 Average Household Size 2,73
2010 Households 4,307
2010 Average Household Size 2.67
2015 Households 4,315
2015 Average Household Size 2.64
2020 Households 4,266
2020 Average Household Size 2.63
2015-2020 Annual Rate -0.23%
2010 Families 3,117
2010 Average Family Size 3.14
2015 Families 3,091
2015 Average Family Size 3.13
2020 Families 3,036
2020 Average Family Size 3.13
2015-2020 Annual Rate -0.36%
Housing Unit Summary
2000 Housing Units 4,771
Owner Occupied Housing Units 69.0%
Renter Occupied Housing Units 20.6%
Vacant Housing Units 10.4%
2010 Housing Units 4,815
Owner Occupied Housing Units 65.2%
Renter Occupied Housing Units 24.2%
Vacant Housing Units 10.6%
2015 Housing Units 4,814
Owner Occupied Housing Units 62.4%
Renter Occupied Housing Units 27.3%
Vacant Housing Units 10.4%
2020 Housing Units 4,778
Owner Occupied Housing Units 62.0%
Renter Occupied Housing Units 27.2%
Vacant Housing Units 10.7%
Median Household Income
2015 $38,117
2020 $44,356
Median Home Value
2015 $80,553
2020 $98,882
Per Capita Income
2015 $16,122
2020 $18,171
Median Age
2010 37.7
2015 38.3
2020 39.3

Data Note: Household population includes persons not residing in group quarters. Average Household Size is the household population divided by total households.
Persons in families include the householder and persons related to the householder by birth, marriage, or adoption. Per Capita Income represents the income received by
all persons aged 15 years and over divided by the total population.

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2015 and 2020. Esri converted Census 2000 data into 2010 geography.

6| Page



[ J
@)QSI‘IQ

Mitchell County.zip Prepared by SWGRC
Area: 498.56 square miles

2015 Households by Income

Household Income Base 4,315
<$15,000 20.7%
$15,000 - $24,999 16.0%
$25,000 - $34,999 9.2%
$35,000 - $49,999 15.0%
$50,000 - $74,999 17.0%
$75,000 - $99,999 14.1%
$100,000 - $149,999 6.4%
$150,000 - $199,999 1.0%
$200,000+ 0.5%

Average Household Income $47,593

2020 Households by Income

Household Income Base 4,266
<$15,000 19.3%
$15,000 - $24,999 12.2%
$25,000 - $34,999 8.5%
$35,000 - $49,999 14.4%
$50,000 - $74,999 19.2%
$75,000 - $99,999 16.8%
$100,000 - $149,999 7.8%
$150,000 - $199,999 1.1%
$200,000+ 0.5%

Average Household Income $53,661

2015 Owner Occupied Housing Units by Value

Total 3,002
<$50,000 30.1%
$50,000 - $99,999 32.5%
$100,000 - $149,999 17.8%
$150,000 - $199,999 8.2%
$200,000 - $249,999 4.2%
$250,000 - $299,999 2.2%
$300,000 - $399,999 1.7%
$400,000 - $499,999 1.0%
$500,000 - $749,999 1.2%
$750,000 - $999,999 0.5%
$1,000,000 + 0.6%

Average Home Value $113,408

2020 Owner Occupied Housing Units by Value

Total 2,964
<$50,000 19.8%
$50,000 - $99,999 30.9%
$100,000 - $149,999 24.2%
$150,000 - $199,999 12.4%
$200,000 - $249,999 5.6%
$250,000 - $299,999 2.2%
$300,000 - $399,999 1.7%
$400,000 - $499,999 0.9%
$500,000 - $749,999 1.1%
$750,000 - $999,999 0.6%
$1,000,000 + 0.5%

Average Home Value $127,850

Data Note: Income represents the preceding year, expressed in current dollars. Household income includes wage and salary earnings, interest dividends, net rents,
pensions, SSI and welfare payments, child support, and alimony.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2015 and 2020. Esri converted Census 2000 data into 2010 geography.
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Mitchell County.zip Prepared by SWGRC
Area: 498.56 square miles

2010 Population by Age

Total 13,179
0-4 6.7%
5-9 6.1%
10 - 14 6.3%
15-24 13.1%
25-34 13.8%
35-44 14.4%
45 - 54 15.0%
55 - 64 11.9%
65 - 74 7.6%
75 - 84 3.6%
85 + 1.3%

18 + 77.1%

2015 Population by Age

Total 13,133
0-4 6.3%
529 6.5%
10 - 14 5.9%
15-24 12.3%
25- 34 14.6%
35-44 13.8%
45 - 54 14.2%
55 - 64 12.4%
65 - 74 8.8%
75 - 84 3.9%
85 + 1.3%

18 + 78.1%

2020 Population by Age

Total 12,972
0-4 5.9%
5-9 6.1%
10 - 14 6.7%
15 - 24 11.7%
25 - 34 13.8%
35-44 13.3%
45 - 54 13.5%
55 - 64 12.8%
65 - 74 10.0%
75 - 84 4.8%
85 + 1.4%

18 + 78.0%

2010 Population by Sex
Males 7,241
Females 5,939
2015 Population by Sex
Males 7,254
Females 5,879
2020 Population by Sex
Males 7,193
Females 5,780

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2015 and 2020. Esri converted Census 2000 data into 2010 geography.

8| Page



®
@ esri

Mitchell County.zip Prepared by SWGRC
Area: 498.56 square miles

2010 Population by Race/Ethnicity

Total 13,180
White Alone 56.2%
Black Alone 39.3%
American Indian Alone 0.3%
Asian Alone 0.5%
Pacific Islander Alone 0.1%
Some Other Race Alone 2.6%
Two or More Races 1.0%

Hispanic Origin 4.8%

Diversity Index 57.3

2015 Population by Race/Ethnicity

Total 13,133
White Alone 55.6%
Black Alone 39.5%
American Indian Alone 0.4%
Asian Alone 0.7%
Pacific Islander Alone 0.1%
Some Other Race Alone 2.6%
Two or More Races 1.2%

Hispanic Origin 4.9%

Diversity Index 57.8

2020 Population by Race/Ethnicity

Total 12,973
White Alone 54.9%
Black Alone 39.6%
American Indian Alone 0.4%
Asian Alone 0.9%
Pacific Islander Alone 0.1%
Some Other Race Alone 2.8%
Two or More Races 1.3%

Hispanic Origin 5.1%

Diversity Index 58.5

2010 Population by Relationship and Household Type

Total 13,180

In Households 87.1%

In Family Households 76.4%
Householder 23.9%
Spouse 15.9%
Child 30.4%
Other relative 4.2%
Nonrelative 2.1%

In Nonfamily Households 10.7%
In Group Quarters 12.9%
Institutionalized Population 12.8%
Noninstitutionalized Population 0.1%

Data Note: Persons of Hispanic Origin may be of any race. The Diversity Index measures the probability that two people from the same area will be from different race/
ethnic groups.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2015 and 2020. Esri converted Census 2000 data into 2010 geography.
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Mitchell County.zip Prepared by SWGRC
Area: 498.56 square miles

2015 Population 25+ by Educational Attainment

Total 9,063
Less than 9th Grade 7.8%
9th - 12th Grade, No Diploma 18.1%
High School Graduate 30.5%
GED/Alternative Credential 10.1%
Some College, No Degree 18.6%
Associate Degree 6.2%
Bachelor's Degree 5.8%
Graduate/Professional Degree 2.8%

2015 Population 15+ by Marital Status

Total 10,671
Never Married 37.8%
Married 42.1%
Widowed 6.6%
Divorced 13.6%

2015 Civilian Population 16+ in Labor Force
Civilian Employed 89.3%
Civilian Unemployed 10.7%

2015 Employed Population 16+ by Industry

Total 3,940
Agriculture/Mining 10.3%
Construction 5.0%
Manufacturing 19.0%
Wholesale Trade 3.2%
Retail Trade 11.8%
Transportation/Utilities 5.9%
Information 0.7%
Finance/Insurance/Real Estate 5.9%
Services 28.6%
Public Administration 9.7%

2015 Employed Population 16+ by Occupation

Total 3,939
White Collar 48.4%

Management/Business/Financial 12.5%
Professional 13.8%
Sales 9.8%
Administrative Support 12.3%
Services 15.6%
Blue Collar 35.9%
Farming/Forestry/Fishing 4.4%
Construction/Extraction 3.7%
Installation/Maintenance/Repair 5.2%
Production 13.1%
Transportation/Material Moving 9.5%

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2015 and 2020. Esri converted Census 2000 data into 2010 geography.
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Mitchell County.zip Prepared by SWGRC
Area: 498.56 square miles

2010 Households by Type

Total 4,307

Households with 1 Person 24.1%

Households with 2+ People 75.9%

Family Households 72.4%

Husband-wife Families 48.2%

With Related Children 20.4%

Other Family (No Spouse Present) 24.2%

Other Family with Male Householder 5.5%

With Related Children 2.9%

Other Family with Female Householder 18.7%

With Related Children 12.2%

Nonfamily Households 3.6%

All Households with Children 36.1%

Multigenerational Households 6.4%

Unmarried Partner Households 5.7%

Male-female 5.2%

Same-sex 0.5%

2010 Households by Size

Total 4,309

1 Person Household 24.1%

2 Person Household 32.9%

3 Person Household 17.4%

4 Person Household 14.0%

5 Person Household 6.8%

6 Person Household 2.9%

7 + Person Household 1.9%
2010 Households by Tenure and Mortgage Status

Total 4,307

Owner Occupied 72.9%

Owned with a Mortgage/Loan 42.5%

Owned Free and Clear 30.4%

Renter Occupied 27.1%

Data Note: Households with children include any households with people under age 18, related or not. Multigenerational households are families with 3 or more parent-
child relationships. Unmarried partner households are usually classified as nonfamily households unless there is another member of the household related to the
householder. Multigenerational and unmarried partner households are reported only to the tract level. Esri estimated block group data, which is used to estimate
polygons or non-standard geography.

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2015 and 2020. Esri converted Census 2000 data into 2010 geography.
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STRENGTHS, WEAKNESSES, OPPORTUNITIES, THREATS (SWOT)

Strengths - Animal shelter unsustainable

- Easy business startup procedure Opportunities

- Accessibility to elected leaders - Geographic Location

- Low crime rate - Underutilized airport

- Community network (easy to find what - Internet availability
you need by calling someone) - Flint River utilizéon

- Available properties for expansion - Value added agriculture

- Good schootystems - Solar farms

- Adequate water resources - Dixie Hwy scenic byway

- Outdoor recreation and access to Flint
River Threats

- Still have a hospital locally - GATE Cards

- Transparency, responsiveness, Integrity, - Unfunded state/federal mandates
Unity - Severe weather and its impact on

- Access to two different rail networks infrastructure

- Agricultural production - Environmental policies

- Excellent 44 program
- Social Support ®ups (Churches, Boys
& Girls Club, etc.)

Weaknesses

- Internet/Technology Infrastructure

- Too many dirt roads

- 1 @GrAtLrofS aaK2@0St NBFReé¢ fFyR FT2N
industry

- Lack of diversity in Industrial economy

- Need more diversity of tax base

- Lack of recreation after 5pm

- Lackof housing diversity

- Lack of quality hotels/retail spaces

- Lack of mental health support

- Minimal intergovernmental
collaboration

12| Page



NEEDS AND OPPORTUNITIES

Thelist of needs and opportunities represent othe major problems facinilitchell Countyand
potential strategies for improving on those problemshe list was developed from the identified
strengths, weaknesses, opportunities and threats that fiéiiiehell County

A

> > > > D> p

> I

We have a strong agricultural economy but we need to diversify the local economy and also our
tax base.

We need to move Mitchell County into the 2@entury by improving our internet/technology
infrastructure

We have a number of dirt roads thare costing us money in maintenance and repairs.

We need to identify and prioritize large parcels of land for industrial development

Our county is in need of recreational opportunities (active and passive) after 5 pm.

Housing choices are limited in o@ounty and we need to diversify the housing types available.
We lack quality hotels/retail spaces

Our animal shelter is operating in an unsustainable fashion

There is a strong need for mental healthcare support in Mitchell County

There are five governmestoperating in Mitchell County but the intergovernmental
collaboration is lacking or almost nonexistent

We need to continue to utilize the Flint river as a resource for tourism in Mitchell County

The Historic Dixie Highway Scenic Byway is a resource wahat\provides opportunities for
tourism and collaboration with other governments.

Our airport is good but fairly underutilized and we need to maximize its potential

Given our strong agricultural economy we need to continue to develop a value added
agricdture industry

Solar farms have found their way to Mitchell County and we should be striving to get more by
identifying the best possible locations in our County to site them and promoting their benefits to
land owners and solar developers.
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GOALS AND POLICIES

Goal: Economic Prosperity

Encourage development or expansion of businesses and industries that are suitable for the
community. Factors to consider when determining suitability include job skills requiredetong
sustainabilityjinkages to other economic activities in the region; impact on the resources of the area; or
prospects for creating job opportunities that meet the needs of the local workforce.

Policies:

A Our decisions on new development will contribute to, not take afvag, our
O2YYdzyAlleQa OKIFNIOGSNIIYR aSyasS 2F LX I OSo

A We are open to land planning and development concepts that may be new to our area

but have been tried successfully in other places.

We will support programs for retention, expansion and creation of lessas that are a

322R FAG F2NJ 2dzNJ O2YYdzyAaieQa SO2y2yvyeé Ay SN

existing businesses.

We will take into account impacts on infrastructure and natural resources in our

decision making on economic development projects.

We will consider the employment needs and skill levels of our existing population in

making decisions on proposed economic development projects

We will carefully consider costs as well as benefits in making decisions on proposed

economic development profs.

>\

>\

>\

>\

Goal: Resource Management

Promote the efficient use of natural resources and identify and protect environmentally sensitive
areas of the community. This may be achieved by promoting energy efficiency and renewable energy
generation; encouraging grediuilding construction and renovation; utilizing appropriate waste

management techniques; fostering water conservation and reuse; or setting environmentally sensitive
areas aside as green space or conservation reserves.

Policies:
A We will encourage new deelopment to locate in suitable locations in order to protect
natural resources, environmentally sensitive areas, or valuable historic, archaeological
or cultural resources from encroachment.

We will ensure safe and adequate supplies of water through protection of ground and
surface water sources.

We will promote enhanced solid waste reduction and recycling initiatives.

Our community will make efficient use of existing infrastructure and puhiilities in
order to minimize the need for costly new/expanded facilities and services.

>~

> >

Goal:Public Infrastructure

Identify and put in place the prerequisites for the type of future the community seeks to achieve.
These prerequisites might incluadrastructure (roads) to support or direct new growth; ordinances and
regulations to manage growth as desired; leadership and staff capable of responding to opportunities

and managing new challenges; or undertaking arhaltards approach to disaster prapdness and
response.
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Policies:

A The community will seek ways for new growth to pay for itself (in terms of public
investment in infrastructure and services to support the development) to the maximum
extent possible.

Goal: Regional Cooperation

Coopera¢ with neighboring jurisdictions to address shared needs. This may be achieved by actively
participating in regional organizations; identifying joint projects that will result in greater efficiency and
less cost to the taxpayer; or developing collaboragimeitions for regional issues such as protection of
shared natural resources, development of the transportation network, or creation of a tourism plan.

Policies:

A We will seek opportunities to share services and facilities with neighboring jurisdictions
when mutually beneficial.

A We will work jointly with neighboring jurisdictions on developing solutions for shared
regional issues (such as growth management, watershed protection)

A We will pursue joint processes for collaborative planning and decisiakirg with
neighboring jurisdictions.

A We will consult other public entities in our area when making decisions that are likely to
impact them.

A We will provide input to other public entities in our area when they are making

decisions that are likely to have anpact on our community or our plans for future
development.

Goal: Sense of Place
t NEGSOG YR SyKIFyOS G(KS 02YYdzyAGeQa dzyAljdzS | dz £ A
downtown as focal point of the community; fostering compact, walkable, misedevelopment;
protecting and revitalizing historic areas of the community; encouraging hew development that is
compatible with the traditional features of the community; or protecting scenic and natural features that
are important to defining the communig/character.

Policies:

A We will preserve the rural character of our community and provide the opportunity for
agricultural and forestry activities to remain a vital part of the community.

Goal: Transportation Options

Address the transportationeeds, challenges and opportunities of all community residents. This may
be achieved by maintaining existing transportation options and infrastructure.

Policies:
A No specific policy in place.

Goal: Educational Opportunities

Make educational and trainingpportunities readily available to enable all community residents to
improve their job skills, adapt to technological advances, or pursue life ambitions. This can be achieved
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by encouraging and cooperating with local educational institutions or prograneordinating with
local economic development programs to ensure an adequately trained and skilled workforce.

Policies:
A No specific policy in place.

Goal: Community Health

Ensure that all community residents, regardless of age, ability, or inconegleagss to critical
goods and services, safe and clean neighborhoods, and good work opportunities. This may be achieved
by promoting and encouraging the local community hospital and other health care providers in the
community.

Policies:
A No specific potiy in place.
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ECONOMIC DEVELOPMENT

The Comprehensive Economic Development Strategy (CEDS) as developed by the Southwest Georgia
Regional Commission under a grant from the US Department of Commerce Economic Development
Administration is hereby incorporated by reference into this Comprehensive Plan to serve as the
Economic Development Element fditchell County and the Cities &aonton, Camilla, Pelham and
Sale City

CKS {2dziKgSad DS2NHAAIF wS3IAZ2yLIfE [/ 2YYAdaArzyQa o{z2I
Strategy (CEDS) was designed to bring together the public and private sectors in the creation of an
economic roadmap to diversind strengthen the regional economy. The SWGRC CEDS analyzed the
regional economy and serves as a guide for establishing regional goals and objectives, a regional plan of
action, and the investment priorities and funding sources.

As a performancéasedplan, this CEDS plays a critical role in adapting to global economic
O2yRAGAZ2Yya o0& FdAfte dziAfATAy3d GKS NBIA2Yy QA dzy Al dzS
residents by attracting the private investment that creates jobs. The SWGRC CE&foisadly owned
strategy that is the result of a continuing economic development planning process developed with
regional public and private sector participation. This plan sets forth the goals and objectives necessary to
solve the economic developmentgblems of the Southwest Georgia region and clearly defines the
measures of success.

The Southwest Georgia CEDS gives an overview of the region briefly describing geography,
population, economy, labor, and workforce development and use, education, tratatiom access,
environment, and regional resources. It reviews the state of the Regional Economy and provides a list of
achievable Goals and Obijectives for the region, a Plan of Action to ensure success, and Performance
Measures used to evaluatethe Sogts 8 G DS2NBAAI wS3IA2y It [/ 2YYA&daAirzyQa
implementation of the 20122017 CEDS. Implementation of the goals identified in this plan is significant
to the economic future of the SWGRC District.

Policies, issues and opportunities, ana&Term Work Program implementation strategies located
in the current Comprehensive Plans for each of our 14 county region were used extensively to develop
the CEDS Goals and Objectives, Vital Projects and Problems and Opportunities.

Included below are@pls and objectives from the CEDS which are aligned with the current economic
development goals dflitchell Countyand the Cities oBaconton, Camilla, Pelham and Sale:City

Goal: Encourage and increase regional collaboration among cities and counties.
Obective: To increase the likelihood of largeale economic development projects resulting in
jobs and private investment.

Goal: Expand existing industries.
Objective: To increase the potential that existing industries will expand in the region.

Goal: Improve infrastructure of water, sewer roads and technology.
Objective: To increase the likelihood that businesses will be started or moved to the region.
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Goal: Support technical colleges within the region.
Objective: To increase the level of education®d® S NBEIA 2y Qa ¢2NJ] F2NOS @

Goal: Increase tourism in the region. R
Objective: LY ONBI aS GKS NBX3IA2yQa GFLE o6lasS FyR €20t 32
recreational opportunities.

Goal: Recruit retireego the region
Objective: Support communitie in the region and increase the tax base by recruiting retirees.

Goal: Increase access to capital for small businesses in the region.
Objective: To increase availability and likelihood to accessilaerest financing for businesses
creating jobs and maikg private investments.

Goal: Create a diverse economy resistant to economic recession.

Objective: To promote the development of diverse employment opportunities at various skill
levds.

Goal: Create and Promote agritourist activities and enterprises.

Objective: To increase farm income and farm tourism.

Mitchell / 2 dzy i& +FyR AiG&a YdzyAOALI tAGASAE | O02NRAY3I (2 (K

The City of Camilla, the county seat of Mitchell, is located exactly in the center of the region. The
CtAyid wA@SNJI A aboidé 8nd Au2 they/UiS ighwag &dirlddy/Mitchell County has a
population of 24,086 and is one of the growing counties in Southwest Georgia. Mitchell County is home
to four incorporated communities (Baconton, Camilla, Pelham, and Sale City) andarmfm
unincorporated ones.

Mainly focused on agriculture, Mitchell County has one of the largest farm gates in the state. Like
Colquitt County, this is directly related to chicken farming. The Keystone Group, which is the largest
employer in the countyhas about 2,500 employees and contracts with hundreds of area farmers to
process about 1,000,000 chickens each week. The Equity group provides good wages to uneducated and
unskilled workers, of which the county has many.

LY HnnyX aAlGOKStt [/ 2dzyieé oS Hdsedsthakad plast, FirseUnife®l S { 2 dzi
Ethanol, LLC, which employs about 60 workers and produces 100 million gallons of ethanol every year.
While agriculture remains the primary industry withiretbounty, or farmers have diversified into ron
conventional agriculture such as alligator hide production, aquaculture, antbecism. Several
cooperatives have been formed in various industries and vegetable production/processing has become a
fastgrowing and profitable enterprise.

I INROdzAAYSaa Ad ahiliOKSE f kio@ndzghies sDch astKeysEhS Bodds A Y R dza (

YR {2dzi KSIFadG aAf]l] LYO2Nl1LRNIGSR® hF¥ GKS ylI A2y Qa
production. Two energyelated industries joined our corporate roster in recent years. A corn to fuel
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manufacturer, Southwest Georgia Ethanol, and Camilla Solar, a solar power plant, chose Mitchell County
as the place to grow their businesses.

Mitchell County is one of the preier locations for quail hunting. Businesses on retreat and hunting
connoisseurs from around the world travel to our plantations to enjoy hunting and our local hospitality

Like other counties in the region, Mitchell County has a high number of adultg ilivpoverty
(30.6%) and a very high number of adults without a high school credentials (34.0%). More than 25% of
the residents are living below the poverty level and almost 70 percent (79.9%) of the population
graduated from high school according to tlast Census.

The City of Baconton, birthplace of the pagsrell pecan industry in Georgia, is located in Mitchell
County at the crossroads of U.S. Highway 19 and GA Hwy 93, 16 miles south of Albany, 278 miles south
of Atlanta. Baconton was incorporatéu 1903 and the City was one square mile (sides were 2000 yards
and the old town well was the center). The community of Baconton is known for the highly marketable
papershell pecan. Baconton City Hall is housed in the historic Jackson Davis Housgustatéd
Highway 19. The house, built in 1891 is listed on the National Register of Historic Places, and is an
excellent example of Victorian architecture. It is well worth a visit by tourists passing through. Baconton
is a part of the Mitchell County Baol District and is served by North Mitchell County Elementary School
and Baconton Community Charter Schools.

Pelham is located on the crossroads of US Highway 19 and State Route 93 and is approximately 38
miles south of Albany and 26 miles north of Tho@ @A t f S @ t St KIYyQa 2AtRfAFS C
Saturday in October, and attracts over 12,000 visitors annually. It is also homeReltiem
Jamboreeheld every SaturdayBiKG 060 S3IAYYAy3 G4 cYon LI®Y® hiKSNI S@S
and the Pelham Wildlife Art Auction complete the warm community feel present in Pelham. North
Pelham Industrial Park is a 43 acre privately owned park located in the city limits of Reitha30
acres available. Surrounding land uses include agriculture, commercial, and residential. The park is
zoned Industrial, with a Class 6 Fire Insurance rating. The Hand Trading Company was built in 1916 and
during its heyday attracted shoppers thighiout Southwestern Georgia. This beautiful building has been
well maintained and is currently being restored.

Sale City is a quaint town in Mitchell with a population of 380 according to 2010 Census. It has a
rustic downtown with two very popular restaamnts. The City is experience a small amount of growth in
GKS R2gy(i26y | NBI ® .dzaAySaasSa NB SELIYRAY3I | yR
continues City leaders will have to be innovative to strike a balance between financecavtt.gr

Supplementary Economic Statistics/Data
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Mitchell County.zip Prepared By SWGRC
Area: 498.56 square miles

Data for all businesses in area

Total Businesses: 300
Total Employees: 2,904
Total Residential Population: 13,133
Employee/Residential Population Ratio: 0.22:1
Businesses Employees
by SIC Codes Number Percent Number Percent
Agriculture & Mining 31 10.3% 227 7.8%
Construction 28 9.3% 106 3.7%
Manufacturing 4 1.3% 245 8.4%
Transportation 15 5.0% 99 3.4%
Communication 1 0.3% 8 0.3%
Utility 2 0.7% 67 2.3%
Wholesale Trade 15 5.0% 107 3.7%
Retail Trade Summary 55 18.3% 290 10.0%
Home Improvement 4 1.3% 7 0.2%
General Merchandise Stores 2 0.7% ikl 0.4%
Food Stores 16 5.3% 50 1.7%
Auto Dealers, Gas Stations, Auto Aftermarket 11 3.7% 73 2.5%
Apparel & Accessory Stores 0 0.0% 1: 0.0%
Furniture & Home Furnishings 2 0.7% 5 0.2%
Eating & Drinking Places 12 4.0% 11 3.8%
Miscellaneous Retail 8 2.7% 32 1.1%
Finance, Insurance, Real Estate Summary 20 6.7% 64 2.2%
Banks, Savings & Lending Institutions 8 2.7% 10 0.3%
Securities Brokers 1 0.3% 1 0.0%
Insurance Carriers & Agents 3 1.0% 6 0.2%
Real Estate, Holding, Other Investment Offices 9 3.0% 47 1.6%
Services Summary 89 29.7% 838 28.9%
Hotels & Lodging 4 1.3% 32 1.1%
Automotive Services 4 1.3% 14 0.5%
Motion Pictures & Amusements 1 0.3% 4 0.1%
Health Services 5 1:7% 112 3.9%
Legal Services 0 0.0% 1 0.0%
Education Institutions & Libraries 8 2.7% 377 13.0%
Other Services 67 22.3% 297 10.2%
Government 30 10.0% 828 28.5%
Unclassified Establishments 9 3.0% 25 0.9%
Totals 300 100.0% 2,904 100.0%

Source: Copyright 2015 Infogroup, Inc. All rights reserved. Esri Total Residential Population forecasts for 2015.

20| Page



L d
@ mmﬂ— Business Summary

Mitchell County.zip Prepared By SWGRC
Area: 498.56 square miles

Businesses Employees

by NAICS Codes Number Percent Number Percent
Agriculture, Forestry, Fishing & Hunting 24 8.0% 203 7.0%
Mining 0 0.0% 0 0.0%
1 0.3% 63 2.2%

Construction 28 9.3% 106 3.7%
Manufacturing 4 1.3% 241 8.3%
Wholesale Trade 15 5.0% 107 3.7%
Retail Trade 43 14.3% 178 6.1%
Motor Vehicle & Parts Dealers 9 3.0% 63 2.2%
Furniture & Home Furnishings Stores 0 0.0% 0 0.0%
Electronics & Appliance Stores 2 0.7% 5 0.2%
Bldg Material & Garden Equipment & Supplies Dealers 4 1.3% 7 0.2%
Food & Beverage Stores 17! 5.7% 51 1.8%
Health & Personal Care Stores 2 0.7% 11 0.4%
Gasoline Stations 2 0.7% 10 0.3%
Clothing & Clothing Accessories Stores 1 0.3% 1 0.0%
Sport Goods, Hobby, Book, & Music Stores 0 0.0% 0 0.0%
General Merchandise Stores 2 0.7% 11 0.4%
Miscellaneous Store Retailers 4 1.3% 14 0.5%
Nonstore Retailers 1 0.3% 4 0.1%
Transportation & Warehousing 15 5.0% 65 2.2%
Information 2 0.7% 13 0.4%
Finance & Insurance 12 4.0% 18 0.6%
Central Bank/Credit Intermediation & Related Activities 8 2.7% 10 0.3%
Securities, Commodity Contracts & Other Financial 1 0.3% 1 0.0%
Insurance Carriers & Related Activities; Funds, Trusts & 3 1.0% 6 0.2%
Real Estate, Rental & Leasing 9 3.0% 42 1.4%
Professional, Scien & Tech Services 9 3.0% 67 2.3%
Legal Services 0 0.0% 1 0.0%
Management of Companies & Enterprises 0 0.0% 3 0.1%
Administrative & Support & Waste Management & Remediation 12 4.0% 71 2.4%
Educational Services 7 2.3% 376 12.9%
Health Care & Social Assistance 12 4.0% 187 6.4%
Arts, Entertainment & Recreation 1. 0.3% 4 0.1%
Accommodation & Food Services 17 5.7% 144 5.0%
Accommodation 4 1.3% 32 1.1%
Food Services & Drinking Places 12 4.0% P12, 3.9%
Other Services (except Public Administration) 49 16.3% 159 5.5%
Automotive Repair & Maintenance 4 1.3% 14 0.5%
Public Administration 31 10.3% 832 28.7%
Unclassified Establishments 9 3.0% 25 0.9%
Total 300 100.0% 2,904 100.0%

Source: Copyright 2015 Infogroup, Inc. All rights reserved. Esri Total Residential Population forecasts for 2015.
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Mitchell County.zip Prepared By SWGRC
Area: 498.56 square miles

2015-2020 2015-2020
Census 2010 2015 2020 Change Annual Rate
Population 13,180 13,133 12,972 -161 -0.25%
Median Age 37.7 38.3 39.3 1.0 0.52%
Households 4,307 4,315 4,266 -49 -0.23%
Average Household Size 2.67 2.64 2.63 -0.01 -0.08%
2015 H holds by Disp ble Income Number Percent
Total 4,315 100.0%
<$15,000 1,035 24.0%
$15,000-$24,999 729 16.9%
$25,000-$34,999 569 13.2%
$35,000-$49,999 678 15.7%
$50,000-$74,999 893 20.7%
$75,000-$99,999 261 6.0%
$100,000-$149,999 128 3.0%
$150,000-$199,999 14 0.3%
$200,000+ 8 0.2%
Median Disposable Income $31,257
Average Disposable Income $38,941
Number of H hold
2015 Disposable Income by Age of Householder <25 25-34 35-44 45-54 55-64 65-74 75+
Total 134 556 707 847 883 717 470
<$15,000 48 138 120 154 241 192 141
$15,000-$24,999 32 78 86 106 152 126 149
$25,000-$34,999 16 90 95 99 113 85 72
$35,000-$49,999 20 81 112 135 133 163 35
$50,000-$74,999 15 129 208 209 177 108 46
$75,000-$99,999 3 24 57 95 38 28 16
$100,000-$149,999 0 13 26 44 22 13 10
$150,000-$199,999 0 3 3 2 4 1 1
$200,000+ 0 0 0 4 3 1 0
Median Disposable Income $19,729 $31,161 $40,787 $40,969 $28,578 $29,055 $19,946
Average Disposable Income $26,932 $38,216 $45,353 $47,388 $36,986 $34,629 $28,690

Data Note: Disposable Income is after-tax household income. Disposable income forecasts are based on the Current Population Survey, U.S. Census Bureau. Detail may
not sum to totals due to rounding
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2015 and 2020.
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Mitchell County.zip Prepared By SWGRC
Area: 498.56 square miles

D graphic S y 2015 2020
Population 13,133 12,972
Households 4,315 4,266
Families 3,091 3,036
Median Age 38.3 39.3
Median Household Income $38,117 $44,356

Spending Average Amount
Index Spent Total Percent

Total Expenditures 64 $46,086.17 $198,861,821 100.0%

Food 67 $5,689.96 $24,552,194 12.3%
Food at Home 70 $3,633.30 $15,677,681 7.9%
Food Away from Home 63 $2,056.67 $8,874,513 4.5%

Alcoholic Beverages 54 $302.31 $1,304,473 0.7%

Housing 60 $12,835.07 $55,383,319 27.9%
Shelter 55 $9,075.69 $39,161,581 19.7%
Utilities, Fuel and Public Services 74 $3,759.38 $16,221,738 8.2%

Household Operations 59 $1,091.12 $4,708,189 2.4%

Housekeeping Supplies 72 $523.17 $2,257,490 1.1%

Household Furnishings and Equipment 66 $1,208.55 $5,214,886 2.6%

Apparel and Services 63 $1,461.53 $6,306,499 3.2%

Transportation 72 $7,569.26 $32,661,377 16.4%

Travel 55 $1,083.23 $4,674,137 2.4%

Health Care 73 $3,445.31 $14,866,504 7.5%

Entertainment and Recreation 66 $2,195.95 $9,475,542 4.8%

Personal Care Products & Services 63 $491.64 $2,121,425 1.1%

Education 45 $692.90 $2,989,858 1.5%

Smoking Products 94 $435.69 $1,880,008 0.9%

Miscellaneous (1) 74 $857.51 $3,700,167 1.9%

Support Payments/Cash Contribution/Gifts in Kind 66 $1,656.12 $7,146,163 3.6%

Life/Other Insurance 76 $349.49 $1,508,031 0.8%

Pensions and Social Security 59 $4,197.35 $18,111,561 9.1%

Data Note: The Spending Potential Index (SPI) is household-based, and represents the amount spent for a product or service relative to a national average of 100. Detail
may not sum to totals due to rounding.

(1) Miscellaneous includes lotteries, pari-mutuel losses, legal fees, funeral expenses, safe deposit box rentals, checking account/banking service charges, cemetery lots/
vaults/maintenance fees, accounting fees, miscellaneous personal services/advertising/fines, finance charges excluding mortgage & vehicle, occupational expenses,
expenses for other properties, credit card membership fees, and shopping club membership fees.

Source: Esri forecasts for 2015 and 2020; Consumer Spending data are derived from the 2011 and 2012 Consumer Expenditure Surveys, Bureau of Labor Statistics.
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Mitchell County.zip Prepared By SWGRC
Area: 498.56 square miles

Population Summary

2000 Total Population 13,145
2010 Total Population 13,180
2015 Total Population 13,133
2015 Group Quarters 1,740
2020 Total Population 12,972
2015-2020 Annual Rate -0.25%
H hold S y
2000 Households 4,276
2000 Average Household Size 273
2010 Households 4,307
2010 Average Household Size 2.67
2015 Households 4,315
2015 Average Household Size 2.64
2020 Households 4,266
2020 Average Household Size 2.63
2015-2020 Annual Rate -0.23%
2010 Families 3117
2010 Average Family Size 3.14
2015 Families 3,091
2015 Average Family Size 3.13
2020 Families 3,036
2020 Average Family Size 3.13
2015-2020 Annual Rate -0.36%
Housing Unit Summary
2000 Housing Units 4,771
Owner Occupied Housing Units 69.0%
Renter Occupied Housing Units 20.6%
Vacant Housing Units 10.4%
2010 Housing Units 4,815
Owner Occupied Housing Units 65.2%
Renter Occupied Housing Units 24.2%
Vacant Housing Units 10.6%
2015 Housing Units 4,814
Owner Occupied Housing Units 62.4%
Renter Occupied Housing Units 27.3%
Vacant Housing Units 10.4%
2020 Housing Units 4,778
Owner Occupied Housing Units 62.0%
Renter Occupied Housing Units 27.2%
Vacant Housing Units 10.7%
Median Household Income
2015 $38,117
2020 $44,356
Median Home Value
2015 $80,553
2020 $98,882
Per Capita Income
2015 $16,122
2020 $18,171
Median Age
2010 377
2015 38.3
2020 39.3

Data Note: Household population includes persons not residing in group quarters. Average Household Size is the household population divided by total households.
Persons in families include the householder and persons related to the householder by birth, marriage, or adoption. Per Capita Income represents the income received by
all persons aged 15 years and over divided by the total population.

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2015 and 2020. Esri converted Census 2000 data into 2010 geography.
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Mitchell County.zip Prepared By SWGRC
Area: 498.56 square miles

2015 Households by Income

Household Income Base 4,315
<$15,000 20.7%
$15,000 - $24,999 16.0%
$25,000 - $34,999 9.2%
$35,000 - $49,999 15.0%
$50,000 - $74,999 17.0%
$75,000 - $99,999 14.1%
$100,000 - $149,999 6.4%
$150,000 - $199,999 1.0%
$200,000+ 0.5%

Average Household Income $47,593

2020 Households by Income

Household Income Base 4,266
<$15,000 19.3%
$15,000 - $24,999 12.2%
$25,000 - $34,999 8.5%
$35,000 - $49,999 14.4%
$50,000 - $74,999 19.2%
$75,000 - $99,999 16.8%
$100,000 - $149,999 7.8%
$150,000 - $199,999 1.1%
$200,000+ 0.5%

Average Household Income $53,661

2015 Owner Occupied Housing Units by Value

Total 3,002
<$50,000 30.1%
$50,000 - $99,999 32.5%
$100,000 - $149,999 17.8%
$150,000 - $199,999 8.2%
$200,000 - $249,999 4.2%
$250,000 - $299,999 2.2%
$300,000 - $399,999 1.7%
$400,000 - $499,999 1.0%
$500,000 - $749,999 1.2%
$750,000 - $999,999 0.5%
$1,000,000 + 0.6%

Average Home Value $113,408

2020 Owner Occupied Housing Units by Value

Total 2,964
<$50,000 19.8%
$50,000 - $99,999 30.9%
$100,000 - $149,999 24.2%
$150,000 - $199,999 12.4%
$200,000 - $249,999 5.6%
$250,000 - $299,999 2.2%
$300,000 - $399,999 1.7%
$400,000 - $499,999 0.9%
$500,000 - $749,999 1.1%
$750,000 - $999,999 0.6%
$1,000,000 + 0.5%

Average Home Value $127,850

Data Note: Income represents the preceding year, expressed in current dollars. Household income includes wage and salary earnings, interest dividends, net rents,
pensions, SSI and welfare payments, child support, and alimony.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2015 and 2020. Esri converted Census 2000 data into 2010 geography.
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Mitchell County.zip Prepared By SWGRC
Area: 498.56 square miles

2010 Population by Age

Total 13,179
0-4 6.7%
5-9 6.1%
10 - 14 6.3%
15 - 24 13.1%
25-34 13.8%
35-44 14.4%
45 - 54 15.0%
55 - 64 11.9%
65 - 74 7.6%
75 -84 3.6%
85 + 1.3%

18 + 77.1%

2015 Population by Age

Total 13,133
0-4 6.3%
5-9 6.5%
10 - 14 5.9%
15 - 24 12.3%
25-34 14.6%
35-44 13.8%
45 - 54 14.2%
55 - 64 12.4%
65 - 74 8.8%
75 -84 3.9%
85 + 1.3%

18 + 78.1%

2020 Population by Age

Total 12,972
0-4 5.9%
5-9 6.1%
10 - 14 6.7%
15-24 11.7%
25-34 13.8%
35-44 13.3%
45 - 54 13.5%
55 - 64 12.8%
65 -74 10.0%
75 -84 4.8%
85 + 1.4%

18 + 78.0%

2010 Population by Sex
Males 7,241
Females 5,939
2015 Population by Sex
Males 7,254
Females 5,879
2020 Population by Sex
Males 7,193
Females 5,780

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2015 and 2020. Esri converted Census 2000 data into 2010 geography.
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Mitchell County.zip Prepared By SWGRC
Area: 498.56 square miles

2010 Population by Race/Ethnicity

Total 13,180
White Alone 56.2%
Black Alone 39.3%
American Indian Alone 0.3%
Asian Alone 0.5%
Pacific Islander Alone 0.1%
Some Other Race Alone 2.6%
Two or More Races 1.0%

Hispanic Origin 4.8%

Diversity Index 57:3

2015 Population by Race/Ethnicity

Total 13,133
White Alone 55.6%
Black Alone 39.5%
American Indian Alone 0.4%
Asian Alone 0.7%
Pacific Islander Alone 0.1%
Some Other Race Alone 2.6%
Two or More Races 1.2%

Hispanic Origin 4.9%

Diversity Index 57.8

2020 Population by Race/Ethnicity

Total 12,973
White Alone 54.9%
Black Alone 39.6%
American Indian Alone 0.4%
Asian Alone 0.9%
Pacific Islander Alone 0.1%
Some Other Race Alone 2.8%
Two or More Races 1.3%

Hispanic Origin 5.1%

Diversity Index 58.5

2010 Population by Relationship and Household Type

Total 13,180

In Households 87.1%

In Family Households 76.4%
Householder 23.9%
Spouse 15.9%
Child 30.4%
Other relative 4.2%
Nonrelative 2.1%

In Nonfamily Households 10.7%
In Group Quarters 12.9%
Institutionalized Population 12.8%
Noninstitutionalized Population 0.1%

Data Note: Persons of Hispanic Origin may be of any race. The Diversity Index measures the probability that two people from the same area will be from different race/
ethnic groups.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2015 and 2020. Esri converted Census 2000 data into 2010 geography.
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Mitchell County.zip Prepared By SWGRC
Area: 498.56 square miles

2015 Population 25+ by Educational Attainment

Total 9,063
Less than 9th Grade 7.8%
9th - 12th Grade, No Diploma 18.1%
High School Graduate 30.5%
GED/Alternative Credential 10.1%
Some College, No Degree 18.6%
Associate Degree 6.2%
Bachelor's Degree 5.8%
Graduate/Professional Degree 2.8%

2015 Population 15+ by Marital Status

Total 10,671
Never Married 37.8%
Married 42.1%
Widowed 6.6%
Divorced 13.6%

2015 Civilian Population 16+ in Labor Force
Civilian Employed 89.3%
Civilian Unemployed 10.7%

2015 Employed Population 16+ by Industry

Total 3,940
Agriculture/Mining 10.3%
Construction 5.0%
Manufacturing 19.0%
Wholesale Trade 3.2%
Retail Trade 11.8%
Transportation/Utilities 5.9%
Information 0.7%
Finance/Insurance/Real Estate 5.9%
Services 28.6%
Public Administration 9.7%

2015 Employed Population 16+ by Occupation

Total 3,939
White Collar 48.4%

Management/Business/Financial 12.5%
Professional 13.8%
Sales 9.8%
Administrative Support 12.3%
Services 15.6%
Blue Collar 35.9%
Farming/Forestry/Fishing 4.4%
Construction/Extraction 3.7%
Installation/Maintenance/Repair 5.2%
Production 13.1%
Transportation/Material Moving 9.5%

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2015 and 2020. Esri converted Census 2000 data into 2010 geography.
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Mitchell County.zip Prepared By SWGRC
Area: 498.56 square miles

2010 Households by Type

Total 4,307

Households with 1 Person 24.1%

Households with 2+ People 75.9%

Family Households 72.4%

Husband-wife Families 48.2%

With Related Children 20.4%

Other Family (No Spouse Present) 24.2%

Other Family with Male Householder 5.5%

With Related Children 2.9%

Other Family with Female Householder 18.7%

With Related Children 12.2%

Nonfamily Households 3.6%

All Households with Children 36.1%

Multigenerational Households 6.4%

Unmarried Partner Households 5.7%

Male-female 5.2%

Same-sex 0.5%

2010 Households by Size

Total 4,309

1 Person Household 24.1%

2 Person Household 32.9%

3 Person Household 17.4%

4 Person Household 14.0%

5 Person Household 6.8%

6 Person Household 2.9%

7 + Person Household 1.9%
2010 Households by Tenure and Mortgage Status

Total 4,307

Owner Occupied 72.9%

Owned with a Mortgage/Loan 42.5%

Owned Free and Clear 30.4%

Renter Occupied 27.1%

Data Note: Households with children include any households with people under age 18, related or not. Multigenerational households are families with 3 or more parent-
child relationships. Unmarried partner households are usually classified as nonfamily households unless there is another member of the household related to the
householder. Multigenerational and unmarried partner households are reported only to the tract level. Esri estimated block group data, which is used to estimate
polygons or non-standard geography.

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2015 and 2020. Esri converted Census 2000 data into 2010 geography.
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Mitchell County.zip Prepared By SWGRC
Area: 498.56 square miles

Top 3 Tapestry Segments

1. Rural Bypasses (10E)

2. Rooted Rural (10B)

3. Southern Satellites (10A)

2015 Consumer Spending

Apparel & Services: Total $ $6,306,499
Average Spent $1,461.53
Spending Potential Index 63
Computers & Accessories: Total $ $657,481
Average Spent $152.37
Spending Potential Index 58
Education: Total $ $2,989,858
Average Spent $692.90
Spending Potential Index 45
Entertainment/Recreation: Total $ $9,475,542
Average Spent $2,195.95
Spending Potential Index 66
Food at Home: Total $ $15,677,681
Average Spent $3,633.30
Spending Potential Index 70
Food Away from Home: Total $ $8,874,513
Average Spent $2,056.67
Spending Potential Index 63
Health Care: Total $ $14,866,504
Average Spent $3,445.31
Spending Potential Index 73
HH Furnishings & Equipment: Total $ $5,214,886
Average Spent $1,208.55
Spending Potential Index 66
Investments: Total $ $7,808,589
Average Spent $1,809.64
Spending Potential Index 66
Retail Goods: Total $ $77,746,504
Average Spent $18,017.73
Spending Potential Index 71
Shelter: Total $ $39,161,581
Average Spent $9,075.69
Spending Potential Index 55
TV/Video/Audio: Total $ $3,977,016
Average Spent $921.67
Spending Potential Index 70
Travel: Total $ $4,674,137
Average Spent $1,083.23
Spending Potential Index 55
Vehicle Maintenance & Repairs: Total $ $3,113,659
Average Spent $721.59
Spending Potential Index 65

Data Note: Consumer spending shows the amount spent on a variety of goods and services by households that reside in the area. Expenditures are shown by broad
budget categories that are not mutually exclusive. Consumer spending does not equal business revenue. Total and Average Amount Spent Per Household represent annual
figures. The Spending Potential Index represents the amount spent in the area relative to a national average of 100.

Source: Consumer Spending data are derived from the 2011 and 2012 Consumer Expenditure Surveys, Bureau of Labor Statistics. Esri.

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2015 and 2020. Esri converted Census 2000 data into 2010 geography.
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Tapestry Segmentation Explained

Tapestry segmentation provides an accurate, detailed description of America's
neighborhoods U.S. residential areas are divided into 67 distinctive segments based on their
socioeconomic and demographic composition. The top three tapestry segmeiichrell
Countyare: Rural BypasseRooted Rurahnd Southern Satellites.

@ Rural Bypasses

.o Svcs/Prof /Prod Sves/Prof /Admin
T;' m HS Diploma Only HS Diploma Only
White White

Household Housing = Go online infrequently Household  Housing = Shop with coupons;
Married Couples Single Family; = Depend on Social Security, 551 Married Couples  Single Fom; Mobile Hm buy generic products

obile Homes .
W ' u Go hunting, fishing = Pay b|||s. in person
: m Subscribe to satellite TV ‘ u Go hunting, fishing

m . m Prefer trucks fo sedans = isten o faith-based radio,
} gospel music

Households: 1,668,654 Households: 2,441,491 w Qwn, maintain cars, ATVs

@ Southern Satellites
Sves/Prof /Admin

M fm E

Household Housing ® Go hunting, fishing
Married Couples Single Family; = Shop at Walmart

Mobile Homes
l;m = Own a pef dog

= Listen to country music;
m watch CMT

= Own, maintain truck

Households: 3,818,057
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TRANSPORTATION

An integrated transportation system should contributeadigh quality of life for residents and a
desirable climatdor business. Many transportation issuesMitchell Countyare related to the increase
in vehiculavolumes and congestion. While the automobile is tleeninant mode of transportation, the
Countywants toLINE A RS | o f I y OSRY 2 liRansgpRtatidnRystgrm td SR & Y dzf ( A
accommodate ongoing growtnd development. Comprehensive improvements toraldes of travel
can help improve the operation and capacity of the road system.

Road Network

Mitchell County is split virtually right down the middle by U.S. Highway 19 running north/south.
State highways in the county include highway 37 and highway 97. Highway 37 comes from Newton and
Baker County through Camilla and on to Colquitt County andCityeof Moultrie while highway 97
originates in Camilla and runs southwest to Bainbridge. Highway 311 splits off of highway 97 just
northeast of Hopeful and follows the Flint River to Bainbridge in Decatur County. Highway 65 or
Branchville Rd. runs westibof Pelham to Branchville and connects to highways 97 and 311. Highway
112 extends northeast from Camilla and connects to Sylvester in Worth County. Highway 93 starts in
Grady County and connects to Pelhnam where it takes a northeast heading to Cottamredorth to
Sale City and Lester where it heads back west to Baconton. All of these thoroughfares are in fair to good
condition and are not overloaded.

Source: SWGRC GIS
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Alternative Modes

With regards to bicyclingvlitchell Countyhaslittle to no bicycle activity and part of this may be due
to the fact that thereare no designated bicycle lanes available in the county. Many of the county and
state roads see so little traffic however that bicycling by any average adult, at least, would bsafirly

Mitchell County is also traversed by the Historic Dixie Highway Scenic Byway (HDHSBgsidhésh
being a picturesque drive, is also supposed to implement alternative forms of transportation. Cycling on
HDHSB in most of Mitchell County may provdé hazardous to the rider. There are no shoulders to the
road and on top of that, the road in many areas has a lot of curves and a 55 mph speed limit.

Mitchell County is a member of the Southwest Georgia Regional Rural Transit System. Transit buses
areavailable for all residents of Mitchell County, Baconton, Camilla, Pelham and Sale City. The transit
system provides transport to anywhere in the region for a fee based on mileage. Users must call to
schedule a pickup by 3 pm the day before their scheditdi@. This service has proven to be very
beneficial for those that do not drive. Typically, elderly or those that do not have a license have utilized
GKS aSNIBAOS FT2NJRIAf&@ tAFS OGAGAGASE AyOfdzZRAYy3a 3

Parking

The current level of service for parking is adequate for the rural nature of Mitchell County.
Railroads

Mitchell County is serviced lilge CSX rail line that parallels Hwy 19 from Thomas County through

Mitchell County to Dougherty County. The rail line provides critical freight transport for a number of
industries in Mitchell County and the Cities of Baconton, Camilla and Pelham.

LAND WBE

The Future Land Development Map is a required component for all communities that have zoning. It
Ada AYGSYRSR (2 0SS |y SELINBaarzy 2F GKS O2YYdzyrideéeqQ
development patterns citywide. It is based off of pas Future land use maps with updates added to
fully meet the trends of development Mitchell Countyand was refined with the help of the public
RdzZNAYy 3 GKS Lildzoft AO 2dziNBF OK LIE2NIA2Yy 2F (KS LXIyQ
O2YYdzyAlleQa @GAarazy F2NJ 0KS FdzidaNBEd . St 2¢ I NB R
Land Use Map.

Q¢ Q)¢

o)

(7))

Agriculture

The agriculturaland use classificatioim Mitchell County is intended for those areas outside of the
urban service areas which are associated with agricultural farm operations and associated activities,
forestry, natural resowre conservation, groundwater recharge areas, anddensity residential
development accessory to agricultural or farm operation of varying simese commercial
development is allowed in this category but only in appropriate locations (crossroads, major
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thoroughfares, etc)Typically automobile oriented commercial development that relies heavily on
passersby is located on the outskirts of municipalities on major thoroughfares. Smaller, less intense,
neighborhood commercial development is generally allowtedughout the unincorporated areas in
properly zoned areas.

RuralResidential

This residential category is intended to correspond primarilgreas of unincorporated Mitchell
Countythat have seen and will likely continue to see rural housing swidig and individual home
sites on well and septic tank3hese areas typically have seen the large lots that were once agricultural
fields fragmented or subdivided to create fairly sizeable lots for residential developrbetprimary
housing type is efached, singldamily residential, though other housing types such as duplexes and
manufactured homes malye allowedby applicable zoning regulationg his future land use category is
implemented with oneor more residential zoning districts. Regulaanay differ according to zoning
district; for instance, manufactured homes may be permitted in one residential category but not in
another. Furthermore, different lot sizes may be established as may be necessary.

Industrial

This category corresponds to industrial operations which may or may not be objectionable due to
the emission of noise, vibration, smoke, dust, gas, fumes, odors, or radiation and that may create fire or
explosion hazards or other objectionable conditiotuses within this district may require substantial
guantities of water for manufacturing operations and may require rail, air, or water transportalion.
Mitchell County these industrial areas are typically in designated industrial parks.
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Mitchell County

Future Landuse Map

Legend

I Agricultural
I ndustrial
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COMMUNITY WORK PROGRAM

MITCHELL COUNTY COMMUNITY WORK PROGRAM 2017-2021
Economic Development : ‘ : ‘ | | . Cost

o éPossible Funding Source
Objectives ‘ 9

12017:2018:2019 2020 2021 Responsible Party% Estimate -

$2,000 &
Staff Time

Continue B.R.E.P. X X X X X IMCDA MCDA Budget

Purchase new industrialland | X | X | X | X | X |[MCDA unknown General Funds, Grants

oSt  Possible Funding Source

Housing Objectives _Responsible Party
Implement recommendations MCDA/Housing
of housing study Authorities
Natural and Cultural E 5

___Resources Objectives
Continue funding for
genealogical research - I |

Community Facilities & " . :
____ServicesObjectives . 021 Resmns'bleparty
Investigate new opportunities
for recreation expansion

_Estimate

Staff Time {MCDA Budget

. Responsible Party Estci:;sz:te Possible Funding Source

X X X X X {County $5,000 General Funds

i C_:ost Possible Funding Source
cEstimate '

X X X X X {County $50,000 General Funds

36| Page



ADOPTION RESOLUTION

Resolution # 2017- 2 6

A RESOLUTION TO ADOPT THE MITCHELL COUNTY COMPREHENSIVE PLAN

WHEREAS, the Board of Commissioners of Mitchell County, Georgia found it necessary to
update their joint comprehensive plan as part of the requirements to maintain its Qualified Local
Government Status;

WHEREAS, the Board of Commissioners held public meetings and hearings to allow private
citizens to review the Comprehensive Plan and gathered citizens input;

WHEREAS, in the development of the comprehensive plan, the Mitchell County Board of
Commissioners examined, evaluated, and where applicable, incorporated considerations of both the
Flint River Basin Regional Water Development and Conservation Plan and the Environmental Planning
Criteria pursuant to 0.C.G.A. 12-2-8, and;

THEREFORE, BE IT RESOLVED by the Board of Commissioners of Mitchell County, Georgia that
the Comprehensive Plan shall be adopted, hereby certifying that adequate citizen participation
requirements have been met.

Adopted on the }5“1 day of %\UMD 2017.

County Commission Chairman

Boerdec. Az

Benjamin Hayward

“

Witness

Rasen (s

Rebecca Reese, County Clerk
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BACONTON

COMMUNITY PROFILE

®
@ esri

Baconton Prepared by SWGRC
Area: 1.95 square miles

Population Summary

2000 Total Population 871
2010 Total Population 915
2015 Total Population 878
2015 Group Quarters 0
2020 Total Population 849
2015-2020 Annual Rate -0.67%
Household Summary
2000 Households 300
2000 Average Household Size 2.90
2010 Households 322
2010 Average Household Size 2.84
2015 Households 313
2015 Average Household Size 2.81
2020 Households 304
2020 Average Household Size 2.79
2015-2020 Annual Rate -0.58%
2010 Families 246
2010 Average Family Size 3.24
2015 Families 237
2015 Average Family Size 3.22
2020 Families 229
2020 Average Family Size 3.21
2015-2020 Annual Rate -0.68%
Housing Unit Summary
2000 Housing Units 315
Owner Occupied Housing Units 75.9%
Renter Occupied Housing Units 19.4%
Vacant Housing Units 4.8%
2010 Housing Units 358
Owner Occupied Housing Units 63.1%
Renter Occupied Housing Units 26.8%
Vacant Housing Units 10.1%
2015 Housing Units 358
Owner Occupied Housing Units 58.1%
Renter Occupied Housing Units 29.3%
Vacant Housing Units 12.6%
2020 Housing Units 358
Owner Occupied Housing Units 57.0%
Renter Occupied Housing Units 27.9%
Vacant Housing Units 15.1%
Median H hold T
2015 $27,654
2020 $32,481
Median Home Value
2015 $72,973
2020 $89,437
Per Capita Income
2015 $14,931
2020 $17,267
Median Age
2010 36.3
2015 38.2
2020 40.8

Data Note: Household population includes persons not residing in group quarters. Average Household Size is the household population divided by total households.
Persons in families include the householder and persons related to the householder by birth, marriage, or adoption. Per Capita Income represents the income received by
all persons aged 15 years and over divided by the total population.

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2015 and 2020. Esri converted Census 2000 data into 2010 geography.
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